cial Enterprise Netw

)pportunity to Reach Market
through Collaboration
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Who, what and why?

d Way’s investment in job tr
ams

gnhized position in the comm

fled need for additional conr
mmerce

vhelming interest amongst f
| entrepreneurs

rtunity for joint marketing
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/olution of the Conce

for impartial referral/promot
anism

2ssed Interest via internal pa
2d visibility/recognition
arch on what exists

ased focus at United Way ol
m effectiveness and efficien
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hat Others Have Dol

ples of 3 Approaches

\draisers.com
/ww.fundraisers.com

lal Enterprise London
/ww.sel.org.uk

lal Purchasing Portal Toronto
ttp://www.Spptoronto.org/
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Take-Aways

1mon Criteria
\g degrees of “user-friendliness”

ses triple bottom line

> Vancouver created over 100 jobs fol
oliers

> \Winnipeg suppliers had 30% increas
olier sales

> Toronto suppliers saw 37% increase
olier sales
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Ask the Experts

> a need (In your organizatio
t In reaching customers?

5 the most common way cus
ly access services/products’

sible are your products/servi
sible would you like them to

re threats to your bottom lin
INg products/services?
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ementation Impedim

ring service/product integrity
iIng eligibility accordingly
omic/relational implications
Jetitive Environment

ssity of Neutral Promotion
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Next Steps?
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Thank You

1 Kang, Marketing Intern
g]@unitedwaytwincities.org

Paulson, Community Impact N
Isonb@unitedwaytwincities.org
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